Shopping Cart
to Buy: 25%

Shop Visitor
To Cart: 40%

Shop Visitor

Visitor to Shop:
30%
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Circumstances
unchanged

No advantage in risk
handling. Every Sale
treated like new
customer.

Dynamic
improvement in
customer mix. Every
10th client buys
again (regular
customer).

Profit Static
in Period 12

Profit

Profit Dynamic
in Period 12

Cost
46%
Profit
54%
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Contact: Prof. Dr. Tilo Hildebrandt
t.hildebrandt@shopmarketing.info
+49 2255/949862



